





STUDY ABROAD

lga Dziewiecka

Study abroad in SINGAPORE

“..I would recommend going for an exchange to NTU to anyone who is looking for a cultur-
ally rich experience, quality education, loads of fun and travelling around Asia.”

My NAME 1Is IGa AND I AM a final-year
student in the Economics and Manage-
ment of Entertainment and Arts pro-
gramme. For my exchange, I chose to
attend Nanyang Technological Univer-
sity (NTU) in Singapore for a variety of
reasons. First and foremost, I wanted to
travel around Asia, and Singapore is an
excellent , central travel hub. Also, the
NTU is a globally recognised university,
ranked among the world’s top 100 univer-
sities by the Times Higher Education in
2008.

On the first day [ arrived at NTU, I met
my student buddy. Every exchange stu-
dent is assigned a ‘buddy’, who is a local
and will show you your room, take your
around the campus or even take you to do
some first day shopping. NTU’s campus

is huge, with four shuttle buses that go
throughout the campus. Your buddy will
provide you with a map of the campus

to help you orient yourself better and

find your way to lectures during the first
weeks of study. At the beginning of the
semester, there are multiple orientation
events for international and exchange
students, and this is when you will receive
all the information to facilitate your stay
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on campus and in Singapore in general.
These events are also a great place to
meet other exchange students. There is a
Staft Club on campus, which serves as a
hang out and pre-party venue, and in the
early weeks of the semester it is always
full of exchange students who want to get
together.

With respect to studying, the format of
classes is pretty similar to the one back
home. Every course consists of weekly
lectures and tutorials, and most of the
students take four courses during one
semester. In terms of course evaluation,
there was usually a midterm, a project

or a paper, a short presentation, and a
final exam. Overall, I found the
academic part of my exchange

to be pretty similar to the system
back home. The academic level at
NBS is high, and the local students
tend to be very competitive and
study orientated. Having said that,
the locals are also very eager to
help you, whether it is with notes,
preparation for exams or anything
else. I have always felt able to ask
for help or advice.

In terms of living expenses, the

accommodation provided on campus is
cheap. Exchange students live in double
rooms, newly furnished and spacious.
Student accommodation is subsidised by
the government and the rent costs only
700 SEK per month. Food is also cheap,
both on and off campus. Singapore has a
lot of ‘hawker centres” which are basi-
cally food courts run by individuals or
families. Each stall is typically buffet style,
so you get rice and a choice of meat and
vegetables. A plate of food on campus will
cost you around 20 SEK. However, if you
would like to go for a meal to a proper
restaurant, the prices will be similar to the
prices in Sweden. There is no kitchen in

the student accommodation. Hence, you
cannot cook anything for yourself. If you
would like to have a fridge in your room,
you need to buy one.

Daily living in Singapore doesn't have

to cost you that much but the weekends
might... Nightlife in Singapore is fabulous
with many clubs to choose from, particu-
larly in a club district like Clarke Quay
where you can choose from many bars,
restaurants, and clubs. If you are a girl,
then you might enjoy Singapore nightlife
at a cheaper cost than guys. Wednesday is
‘ladies’ night” at most of the clubs, and on
Tuesdays and Thursdays in some places.
Girls get in for free and can drink for free
all night, as much as they want. For guys
it’s a different story... At most clubs you
have to be 21 or 23 to get in and the cover
fee is around 100-150 SEK.

For many exchange students (including
myself) the main purpose of going on

an exchange to Singapore is the ability to
easily travel within the region. Malaysia is
literally a 45 minute bus ride away using
public transportation. This is convenient
because you can leave campus on Friday
night and arrive at your destination on
Saturday morning; spend a couple of days
lying on a beach and then head back to
Singapore on Sunday night. There are also
several low cost airlines operating out of
Singapore, which have some super cheap
deals on flights. For example, it is possible

to get a flight from Singapore to Bangkok
or Macau for 500 SEK (taxes included).
Also, travelling in South East Asia is re-
ally cheap when compared to Europe.
Overall, I would recommend going for an
exchange to NTU to anyone who is look-
ing for a culturally rich experience, qual-
ity education, loads of fun and travelling
around Asia. Looking back, I would not
change my choice of Singapore for any
other country. It has been fantastic and I
would recommend it to anyone else! :)

If you have any questions about Singa-
pore, going on exchange, or travelling in
South East Asia in general, feel free to
email me at eeao8dzig@ihh.hj.se.
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When JIBS join hands
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WHEN THE EMAILS WITH STRANGE multi-
ple language heading “Hej, Hola, Salut,.”
begin arriving in your student mailbox,
you know that the season has come for our
beloved International Day!

Wednesday 11th of November was the In-
ternational Day for Fall 2009, one of the
JSAs most popular events. International
Day has always been highly anticipated for
many reasons. Once you

entered the venue, this “the gy js to promote the awareness of

time set at the ground

floor of JIBS building, uniqueness and individuality, the benefi-

you were certain to be

grected with the sweet Cidl exchange of cultural differences and
the essence of integration.

aroma of ethnic food,
flashy traditional cos-
tumes, and decorative
country stands. With
30 participating representative countries,
contributors to this year’s International
Day exceeded everyone’s expectations.

The day started at 10AM with the exhibi-
tion of the representative country stands

filled with showpieces, souvenirs, food,
brochures, and the smiling, beautifully
dressed hosts in their national costumes.
Several stands displayed video presenta-
tions of their country’s scenic landscapes,
tourist attractions, arts, and investment
opportunities.

The next program began at 1PM in the
JIBS lobby, where a stage was set up for
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the performers. Singing and dancing has
always been one of the highlights of our
International Days. The attention visitors
paid to the performances was evident by
the extremely packed front and side of
the stage and the large number of enthu-

International Day - Fall 2009:

siastic audiences hanging along the stairs
to the second floor.

Interestingly, it was decided that a guest
lecture would be inserted in the Interna-
tional Day program. This is one of the new
developments from previous years. The
lecture took place in a JIBS lecture room
and followed the similar theme of cultural
difference and integration while taking on
the title “We Love You Sweden!
Happiness in a Cold, Dark Place”
The SIAJ (Society of International
Affairs in Jonkoping), has spon-
sored this lecture by inviting Ste-
ven Sampson, an American social
anthropologist at Lund University
who had come all the way from
Denmark where he lived to give a
remarkably insightful speech.

During the lecture, he raised the questions
such as ‘do you feel that bureaucracy is
making your life hard?” And ‘why do peo-
ple come to Sweden when they complain
that it is a boring place?” The discussion
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involved common and rather funny norms that international students ob-
served curiously in Sweden and the Swedes. He introduced us to issues
such as:

- How curling parents* shape the society structure,

- How the Swedes strive to be more interesting (ex. “..digging up a grand-
mother from Estonia” for the purpose of showing oft),

- The problematic extremes of Swedish mentalities: the conservative ‘in-
side-is-better’ and the ‘outside-is-better’

- The international student’s frustrating barrier of enrolling in a language
class

Finally, Sampson ended with a powerful conclusion about how all of these
factors contribute to the conflicts of working at a job in Sweden where the
ideal expectation can never match with reality. In simpler words, Swe-
den acts as a host and the international students are welcome as guests,
nothing more. However in reality, they do not generally accept this fact
and try to cross the guest boundary to the immigrant level. Therefore this
situation resulted in a hilarious term, “a guest who never leaves’, which
Sampson frequently referred to throughout the lecture as someone who
is, “...every hosts’ nightmare” But as a final message he did well to show
us why, despite everything, Sweden is worth loving!

Obviously, the attendees of this lecture had good laugh and greater under-
standing of Sweden.

For the International Day itself, the aim is to promote the awareness of
uniqueness and individuality, the beneficial exchange of cultural differ-
ences and the essence of integration. Thanks to the JSA, the project lead-
er Shabnam Mirzoeva, and her hard-working committees, the day was
rewarding with the chance to mingle with people from different back-
grounds, the authentic cuisines, information on partner universities, the
jaw-dropping performances and last but not least, the enlightening guest
lecture.

*Curling Parents- an analogy for over-protective
parents who clear the way, similar to the method of
the curling game, for their children so they never
have to face real-life problems.




GUEST LECTURE

Q Alfredo Hidalgo

&, | Bored by Sweden?

Lecture given by Steven Sampson

AS PART OF THE INTERNATIONAL DAY, Mr.
Steven Sampson, a professor from Lund
University gave an extremely interest-

ing lecture about Sweden and college
students’ behavior when they travel as
exchange. This article will focus more

on the professor’s contrast of the ‘ideal
world’ against the ‘real world’ which eve-
ryone traveling to a different country and
culture faces.

Generally speaking, as human beings

we have thoughts in our heads on how

a perfect world should look like. It is

not necessarily a kind of thinking that
includes the views and aspirations of oth-
ers. It is more a selfish, self-centered belief
on how this ‘perfect’ world should be in a
sort of my own terms, for my advantage
and for my personal usage. All of these
aspects fall under the ‘ideal world” we are
continuously seeking. We all want to have
good grades, have a great job which is not
that demanding, yet it fulfills us, makes us
happy to go everyday to and of course has
a lucrative salary so we can buy anything
we like.

We are also looking for that significant
other, the person of our dreams, flawless,
who only seeks our everlasting happiness
and who will be true to us and will never
let us down. The list can go on and on,
but what is the point in yearning for our
dreams to come true when we know that

nothing is as perfect as we would like it
to be.

That car we saw on the dealership, the
magical cream to remove wrinkles, the
pills to make me lose weight, we all put
high expectations on everything and
then we get disappointed by the final
result. Once again, it is not just about
products or places. It is also about peo-
ple.

When an exchange student applies to

go abroad and has never been in the
specific country and/or city it is always
good to do research since he or she will
spend several months there. Internet has
become a blessing as the access to infor-
mation has become easier to retrieve. We
can see pictures of the city, things to do,
how to get there, etc. Then the student
will go to the university’s webpage and
read what a very smart person in the
marketing department wrote. Same de-
partment as those from the municipality,
the city attractions and other places used
to selling a ‘magical place’. Marketing

is everything and if you fall and believe
everything you read, you can consider
yourself a very naive person.

The only magical places which exist are
in your head. Not even Disneyland that
promotes itself as ‘the most magical place
on earth’ is safe from failures. There are
cues to ride its attractions. Many services
might not be available when you get
there. Hope you get the picture by now.

We do not believe in the products that
people try to sell on TV. So why do we
believe that a place that is described

as the 8th wonder of the world on the
internet will be any different? When an
exchange student gets to the place where
she is going, disappointment shows up.
The student learns in the wrong way that
first, this is not home, the culture is differ-
ent, the language, the eating habits, the
food, almost everything changes.

It is hard to get through the first weeks
if you are not open-minded at all. Some
students feel ripped-oft for all the wrong
reasons. The real world to which you
arrive into will not be seventh heaven. It
will be a normal, standard city with nor-
mal, standard people (by that country’s
measurements).

So my advice for you is the same as Mr
Sampson gave me at the end of his lec-
ture. Do not take things for granted. Do
not live in the world of dreams. Be realis-
tic and remember that nothing not matter
what it is, will ever be as good as it seems.
Last example, how many times have you
been into a restaurant and the picture of
what you ordered seems ten times better
than what you are actually getting? Think
about it!

Yuliya Bilinskaya
Heading to New York

“Educations purpose is to replace an empty mind with an open one.”
-Malcom Forbes

WHEN PEOPLE SHARE IDEAS AND GOALS THEY SET forth the road map to their success and fulfill-
ment of their dreams. The photo above shows some of the 40 students that would make up the
final shortlist of 25 students going in spring 2010 to New York. They will be heading there for the
challenge in the United Nation’s Simulation representing Sweden in front of thousands of students
from all over the world. As is customary in the Simulation, delegates are appointed countries they
would delegate. These students have been appointed to act as UN delegates of Pakistan, a country
currently on the top list of topical issues.

The challenge has already started now. In order to qualify for the UN simulation every student has
to take two courses in JIBS and sit for the end of course writing and speaking exams. Since this
is a team mission and at the same time only the brightest 25 make the final trip, it stimulates the
students to work as one team while at the same time it encourages them to improve one’s personal
skills in order to make the dream come true.

We already understand now during the seminar simulations how complicated it can be to come to
a common decision keeping your country’s interests noticed. Nevertheless we are looking forward
to learn and interact as long as it takes, with the help of our teacher Gabriel Bake.

One more challenge is...MONEY! Travelling to New York and living there for some days will
require financial support so special groups in fundraising, sponsor, PR and other activities were
formed to collect the money to cover the costs, at least partly. Active interaction and dynamic
work is enhancing the students even more. Lectures and seminars are held so that each student can
improve him/herself, get valuable advice and hints or sometimes to be checked in an unexpected
situation so that he/she can show better speaking skills.

We as a team are not only trying to raise funds, but also to establish long term valuable relation-
ships with the potential sponsors and useful organizations, in order to make the financial part
easier for the people who will go to the simulation in the future. Maybe it will be YOU who will go
to New York next year and show the whole world what it takes to stand in front of the crowd and
defend a country’s interests. So keep your eye on us and learn what you need to do for the next
year’s simulation!

At the end of the day the best learning is practice and a courage to set yourself at defiance.
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New Trends in the Green Project

The Power of Individuals as Consumers

LEAVING ASIDE THE LACK OF CONsensus
on how to reduce the environmental ef-
fects of how the world is going about its
business of production and distribution,
it has definitely become well aware of the
effects of environmental unfriendliness.
Two of recent events that come to mind
are Al Gore’s impressive documentary,
“An Inconvenient Truth” and the soon to
be held summit in Copenhagen with the
theme “United Nations Climate Change
Conference”, running from Dec 7- Dec 9,
2009.

These are however issues that have gained
wide coverage in the media and I don't
want to bore you here with repetitions.
My interest here is to show how business-
es are accommodating the idea of a Green
Supply Chain Management, or simply
GSCM which is about the use of environ-
mental friendly inputs that can ultimately
be recycled to continue a sustainable
supply chain. The focus of GSCM is on
carbon footprint reduction by the entire
supply chain from the purchasing of

raw materials to selling the final product
including the consideration of how to
recycle the final product.

Why should companies green?

Why companies are focusing more these
days on the environmental impact of their
business ventures leads us to three main
reasons. First thing could be manage-
ment’s environmental responsible vision,
followed by government laws that force
them to improve their way of working
and the third useful weapon is the pres-
sure from us, customers. Customers have
become more environmental conscious
over the years and they will start ask-
ing questions of how environmental
conscious the companies are. So basi-
cally a competitive advantage between
companies will be dependent on how
customers view their commitment to the
environment the more customers become
environment conscious.

How to green the supply chain?

Well, there are many ways that lead to
greener supply chains. For example,
transport companies can be more ef-
ficient in their use of transport capacity,
manufacturing firms can consider the
environmental friendliness of their sup-
pliers in the selection process and near-
sourcing (purchasing low costs goods
from relatively nearby lower-cost places)
can be applied. Other examples are the
use of recyclable materials, waste man-
agement and how to deal with packaging
in an environmental friendly manner.

The Green Supply Chain award

Companies with the best record of green
supply chain management are nomi-
nated each year and the winner gets the
prestigious Green Supply Chain Award.
The most recent winner of this award

is the car manufacturer Ford Europe.
Ford Europe has won the green supply
chain award for their “Motorways of the
Sea” vision and practice. Ford Europe
was honored for its unequaled perfop-
ance in green supply chain planning and
execution. 7

In 2008 Ford Europe ha?§hifted from
using European roads fo inland water-
ways and short sea shipping to distribute
their finished prodﬂcts as well as com-
ponents, all for the good of the environ-
ment. Last year 64% of the total mileage
of finished vehicle transportation has
been performed likewise. Avoiding the
use of trucks has both environmental
and social advantages. To begin with; it
is common knowledge that ship:?!{d
trains are more fuel efficient than trucks
per ton/kilometer, therefore, they are less
polluting and put less pressure on the

environment in terms of CO2 emissions.
The social ber'hﬁt of reli 1fflg the roads
comes in the wangdecr sing conges-

tion. L ‘ E\B

I believe the green supply
ment is of great importanc

My Vision on GSCM

governments and institutions such as the
European Union would work hard for

its realization. Luckily they realize the
importance and have enacted legislation
like the European Emission Standards
(Euro norm), which regulates the limit of
exhaust emissions of newly sold trucks
in Europe. The German government is
using the Euro norm to charge tax per
kilometer where the most environmental
friendly trucks are charged up to €0,10
per kilometer while the less environmen-
tal friendly trucks are charged €0.14 per
kilometer. It is quite understandable how
this legislation helps the environment.

However, legislation is one thing, in my
opinion the real power that can force
changes is with us, individuals as a con-
sumer. The decisions we make to buy or
not to buy products and services will af-
fect companies the most. As an upcoming
logistician,itsis my-pledge to do my best .
fopfgll'eener world. I end my opinion by
commenting on Ford Europe’s case. They
did not just green the supply chain, they
have become more cost effective as well
and customer expectations are still met.

.*i}.-:]
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NEFAB : A VISIONARY BUSINESS

NEFAB IS A FAST GROWING COMPANY
that is characterized by good manage-
ment and successful organic growth and
acquisitions. It is a leading company in its
field since it provides complete packaging
solutions to its international customers
that demand optimal logistics. While Ne-
fab is rooted in Jonkoping, it has a global
appeal; it is present in most of the
markets where its industrial groups

are present, and its presence covers

93% of the total packaging consump-

tion in the world.

Since being founded in the 1920s,

Nefab has experienced major changes
and transitions. From all this,

however, the same spirit remains in

the company: a flat organization with
short decision paths. Dramatic develop-
ment has occurred over the years which
transformed the company from being

a production-oriented company, to the
market-oriented and global service com-
pany it is today.

The story begins in the 1920s, where Sig-
urd Nordgren started a small carpentry
workshop in Ovanéker, Sweden. In 1949,
production was concentrated on bread-
boxes made of plywood and steel strip;
the traditional “Nefab box” had just been
designed.

Nefab now has presence in Europe Amer-
ica and Asia. It has been able to set up a
branch in China, location strategic choice
due to the delocalization of many busi-
nesses (such as the automotive industry)
to low cost countries. This in turn leads to
increases in transportation demand.

Despite the success, growth, competitive-
ness and profitable performance of Nefab,
it is also facing many challenges operating
in a fragmented market. Challengesand
risks reside in the entrance of new mar-
kets, operations in new segments (mainly
automotive) and also the dependence on
raw material prices.

Regardless, one thing that has never
changed for Nefab is their clear and con-
cise vision: becoming a global provider
of packaging solutions. It has financial
objectives of 15% return on shareholders’

equity, at least 30% of profit after tax, and
minority interest over a business cycle as
dividends. These objectives are set by the
board of directors and thus ownership
structure plays a role in setting the com-
pany objectives and future strategies.

Apart from the aforementioned owner-
ship, the organizational structure affects

‘[éfa b] presence covers

93% of the total packaging
consumption in the w

performance and level of entrepreneurial
orientation as well. Nefab presents a
structure that is flat and very flexible.

It is indeed a company where work is
organized under a network structure and
where every branch has high autonomy
when it comes to decision making.
Nefab intervenes as a coordinator and
an insurer of strategy, pursuing quality
standards when it comes to dealing with
its international customers.

The interests of the share-
holders in the company align
with those of the company
and its growth. There is no
expropriation in Nefab and
the monitoring done by the
owners improves the quality
of managerial decisions.

Nefab is growing quickly
across the world both or-
ganically and through acquisi-
tions, and has expanded into
35 different countries. In the
Nordic countries, a mature
market, Nefab is growing
steadily through acquisitions
in an attempt to adapt to this
particular market. Europe is
the most important part of its
sales — it represents 44% and
continues to perform well. In
fact, the major part of acquisi-
tions remains in these regions.
A strong growth is evident

in China, where operations are continu-
ing to develop favorably and a new plant
has been in operation since 2007. During
2006, Nefab also start production in In-
dia. Operations in North America remain
modest and represent 16% of totalsales.

In summarizing NEFAB’ experience
some may wrongly suppose that accom-
plishment came effortlessly; that some
companies are meant to burnish while the
rest are doomed to wither.

Though luck is not totally absent from the
equation, real hard work, dedication and
a clear and achievable shared vision made
of NEFAB the ‘citadel’ is it today.

For information concerning recruitment
please check the website: http://www.
nefab.se/

Story by
Kaoutar Rankou

COMPANY SPOTLIGHT
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Fair trade highlighted in a two week campaign

BETWEEN OCTOBER 12-25TH SWEDEN
organized a national campaign called
Fairtrade, or Rattvisemarkt, which for
the third consecutive year focused on
bringing attention to living- and work-
ing conditions in third world countries.
In Jénkoping several activities took place
both on and oftf campus. Someone with

a keen eye may also have seen a banana
showing up at various occasions. Though
the campaign was organized in Stock-
holm, most activities were planned and
executed at a local level, where those
committed to these issues played an im-
portant part with their voluntary engage-
ment.

Some cities around Sweden had a local
campaign-coordinator to help organize
different activities. In Jonkoping, Samuel
Anfors has been volunteering with fair
trade for a number of years, and when he
got the invitation from Fairtrade to be a
local coordinator, he didn’t hesitate.

“I was already an ambassador for Fair-
trade and had been part of a group under
the Red Cross in Jonkoping for some
time, and the reason I do this is because I
think it’s fun,” said Anfors.

This year’s campaign is much bigger than
last years, as Jonkoping has now become a

certified Fairtrade city.

“Our group has meant a lot to this cam-
paign, I can’'t hide that. We have been
involved in almost all the activities and
even though we aren’t that many active
members, the ones that are have made a
great contribution. Just to mention some
of the activities, we've been at Stad-
sparksvallen during J-Sodras’ two last
home-games, we had a banana-campaign
in seven different local supermarkets and
we spent an entire evening at Friskis och
Svettis,” said Anfors.

The university has also been a target for
various activities.

“[October] 20th was the Nordic Fair-
trade Challenge, a competition between
the Nordic countries in consuming a
Fairtraded product. This day we had a
lot of participants at the university, both
HLK and the cafeteria Arken took part
in it, and the teachers union and the Red
Cross both had activities at HLK and the
university library offered Fairtraded cof-
fee, chocolate and candy. Apart from this
we had a lecture at HLK on Thursday the
22nd that was open to the public,” said
Anfors.

Anfors is overall very satisfied with the

campaign and emphasizes the importance
that a lot of different actors had in the
activities.

“One of the things that has been most
positive about the campaign is that a lot
of different local actors haven taken an
active part...the campaign has been a
collaboration between the municipality,
the Swedish church, the Red Cross, the
university, labour unions and A6 among
others. And wherever we have turned out
the response has been very positive,” said
Anfors.

According to Anfors more activities are
planned for the spring, though it won't be

as intensive as the two weeks in October.

“We are planning to organize a Faitrade
fashion show around world Faitrade day
in the beginning of May and to host a
Fairtrade wine-tasting somewhere around
March-April, and of course we have regu-
lar activities such as tastings in supermar-
kets coming up,” said Anfors.

Finally when asked about his personal
favourite activity he thinks a while before
giving his answer.

“Id say that the evening at Friskis och
Svettis was the highlight for me. It was
a very positive spirit the whole evening,
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On Tuesday October 20th
Fairtrade in Sweden organized a
competition in consuming Fair-
trade products. The competition
was between Sweden, Finland,
Denmark and Norway, but was
mainly between Sweden and Fin-
land for the victory. Though the
two countries were head-to-head
for a while, Sweden eventually

took a clear victory with over 133,000 participants divided

Calender of activities during

Fairtrade Focus

October 12th
J-Sédra played at home against
Falkenbergs FF and the cafeterias
offered Fairtraded coffee. There was
also an announcement at halftime
about this and several posters were
put up around the stadium.

October 20th
The teachers union offered the stu-
dents at HLK free Fairtrade cof-
fee and in the university library the
Red Cross offered students Fairtrade
chocolate and candy.

October 15-17
A banana-campaign in seven local
supermarkets sold only Fairtrade ba-
nanas on these dates. Tastings were
also held in all seven supermarkets to
highlight the campaign further.

October 17th
A “banana” was seen on various
bus-lines across Jonkoping offering
chocolate and other products to fel-
low travelers.

October 22nd
Sara Hugosson from Fairtrade in
Sweden held a lecture at HLK dur-
ing the afternoon and in the evening
there was a product event at Friskis
och Svettis. Members were offered
coffee, energy drinks, chocolate and
candy and the banana made appear-
ances both in the work-outs, in the
gym, the locker-rooms and showers.

October 18th
IKHP held their weekly quiz walk
in Huskvarna and three of the ques-
tions were related to Fairtrade, with
the winning prizes being Faitrade
products.

October 24th

In the morning there was a Fairtrade
fest down at the matchstick area with
a free chocolate wheel. During the
afternoon J-Sodra once again played
at Stadsparksvallen and this time a
shootout competition was held in
halftime where spectators were to
score on the “banana”

into over 1,400 coffee breaks. Jonkoping alone gathered
more than 3,000 participants in over 40 coffee breaks.

there was a lot of people and we served
coffee, energy drinks, chocolate and
candy, and then of course we took turns
using the banana-suit joining work-
outs, spending time in the gym, the
locker rooms and even the shower and
the sauna. There were a lot of laughs and
I think that has been a very important

Team Sportia-
salen

part of the campaign,that we have been
able to combine fun activities but still
been able to raise the important ques-
tion of trade in third world countries,”
said Anfors.

Story by Johannes Hartvigson
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Pimpon Kongpool

Sufficiency Economy:

An Economy Beyond the Economics

Textbooks

“If one is moderate in one’s desires, one will have less craving. If one has less craving,
one will take less advantage of others. If all nations hold this concept of moderation,
without being extreme or insatiable in one’s desire, the world will be a happier place.”

In December 1974, His Majesty King
Bhumibol Adulyadej of Thailand men-
tioned in his birthday speech an overture
to the modern-day, visionary philosophy
of ‘Sufficiency Economy’ He then wished
Thai people to be sufficient to live and

to eat (por-yu-por-kin). After the great
recession struck Thailand and several
other Southeast Asian countries in 1997,
the ‘Sufficient Economy’ philosophy was
thrust into the spotlight.

The Humble Origins of the Philoso-
phy

Naturally, Thailand had its historical base
in agricultural activities. When globaliza-
tion came crashing in, the farmers had no
idea how to handle it, having only their
shovel and weeding tools.

Seeing how the crisis hurt his people,

the King advised them to adjust their
philosophy to bear with the current ad-
verse shock and be prepared to withstand
future economic instability. His words
were remarked as the Sufficiency Economy
Philosophy.

Generally, sufficiency economy philoso-
phy provides guidance to recover from
adversity, pursuing growth with a more
resilient and sustainable economy while
at the same time withstanding globaliza-
tion and other severe future changes. The
idea is also applicable at all levels, be it in-
dividuals, family, community or country.

The Philosophy: the Middle Path

In December 1998, the His Majesty the
King emphasized once more the essence
of the sufficiency economy philosophy,

the will to take the middle path.

“If one is moderate in one’s desires, one
will have less craving. If one has less
craving, one will take less advantage of
others. If all nations hold this concept of
moderation, without being extreme or
insatiable in one’s desire, the world will
be a happier place”

The collapse of the Thai economy in the
1997 clearly pointed out the out-
comes of not applying the suitable
principles of sufficiency economy.
The borrowing of foreign loan,
the easy access from the public
sectors, irrational spending, and
the lack of microfinance knowl-
edge caused the instability of the
economy foundation, resulting in
people not being able the manage
risks.

The philosophy is deeply embed-
ded in three influential logics:

L Sufficiency

2. Reasons and wisdom (to
solve problem and find solutions)

3. Building immunity (or
protection) for all levels of popula-
tion

A way to describe the middle

path is by the Sam-Houng-Song-
Ngern-Kai (three interconnecting loops
with two obligations).

To get to the middle path, one must
embrace the three logics: sufficiency,
immunity (protection), and reason
alongside the two obligations: balance

-H.M. King Bhumibol Adulyadej

and sustainability and knowledge and
morality. Through the Sam-Houng-
Song-Ngern-Kai, one can lead his people
(again, at any level of populace) to the
economy, society, environment and
culture that is balanced, stable, and ready
for changes.

Essentially, Sufficiency Economy
encourages people to take the middle

THE MIDDLE PATH

4

Balance and Sustainability

Immunity
(Protection)

Knowledge and Morality

4

path which counsels moderation,
self-reliance, honesty and integrity,
while exercising knowledge with
prudence. Such economy is based on
need rather than greed.
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Economists’ Interpretations

Many economists have tried to fit the
philosophy of sufficient economy into

the context of the mainstream economics
textbook theories since it has been receiv-
ing more and more attention.

An influential paper by Medhi Krong-
kaew* describes three important argu-
ments on why those attempts must be
rejected.

First, some says that Sufficiency Economy
simply implies complete self-reliance or
the absolute autarky. However, His Maj-
esty’s response to this accusation is that

“This self-sufficiency does not mean that
every family must grow food for them-
selves, to make clothes for themselves;
that is too much. But in a village or
sub-district there should be a reasonable
amount of sufficiency. If they grow or
produce something more than they need
they can sell them. But they do not need
to sell them very far; they can sell them in
nearby places without having to pay high
transport costs” H.M. Bhumibol

Bearing roots from the idea of total self-
reliance, the second misconception is
relating Sufficiency Economy to Gandhi-
an Economy in the mid-twentieth India.
Originally, Mahatama Gandbhi referred to
sufficiency in a small-scale economy us-
ing just simple tools and limited technol-
ogy. It was an appropriate approach at
that time when people were poorer and
lacked resources and skills. However, it
was obviously too restrictive to be a use-
tul application in modern economy.

Lastly, the third group
tried to link sufficiency
economy to the teaching
. of Buddha, in particu-

lar, a Buddhist concept
that happiness in life
requires cutting off the
unnecessary luxuries. The
logic here is that a person
remains happy as long as
he is satisfied and to be
always satisfied is not sim-
" ple; one must learned to
be satiated in what he has.
So the concept is that a
sufficient economy is con-
ditioned by basic needs

i and not more. This idea,
according to Krongkaew,
is “probably acceptable in-
sofar as it does not reject
gains in welfare and well-being due to
greater consumption.”

Outside the Mainstream Economics
Textbook

By now, it is very obvious that His Maj-
esty’s sufficiency economy is beyond the
mainstream economics textbook context.
His Majesty himself has explained in his
1999 speech that:

“...the word ‘sufficiency economy’ can-
not be found in economic textbooks.
How can it be found when it is a new
theory...Sufficiency economy cannot
be found in the textbooks because we
have new thinking...and by having the
experts’ attention, it means that we can
develop or apply it for the better devel-
opment of the nation and the world’s
economy.” (Unofficial translation from
Thai)

The Middle Path and Human Deve-
lopment

Sufficiency economy reflects simple
living, but taking the middle path is not
always so simple. It can be hard to tell
how ‘right’ is ‘right enough, or how much
consumption is satiable. Alongside, one
must pursue the capacity to encounter
internal and external adverse shocks
and instability. So it is fundamental that
people are prepared for. This is why the
philosophy also includes three factors
of human development, a process that
transform people to the desirable stage.

The three important determinants to hu-
man development are:

1. intellect
2. moral, and
3. endeavor.

Therefore, sufficient economy does not
reject the current of globalization nor
free trade and capitalism. The real answer
must, however, give the priority to the
development of human and this will lead
to a genuine sustainable development.

His Majesty deserved the Praises

After his coronation, H.M. Bhumibol
made an extraordinary contribution to
the development of Thai people in many
ways and greatly helped their economy.

“Your Majesty has reached out to the
poorest and the most vulnerable people
of Thailand - regardless of their status,
ethnicity or religion - listened to their
problems, and empowered them to take
their lives in their own hands,” Kofi An-
nan told the King at the United Nations
first Human Development Lifetime
Achievement Award ceremony.

Regarding this, His Majesty’s Sufficient
Economy Philosophy has been highly
praised by the United Nations who has
supported the total of its 166 member
countries to use this approach. As in
Thailand, specialists have further inter-
preting the Philosophy of Sufficiency
Economy for application to the devel-
opment process in Thailand and have
included it in the current 10th National
Economic and Social Development Plan.

In closing, I believe development should
mean humans first rather than growing
account numbers, and that Thailand has
chosen the right way...the middle path.

*For full review of “The Philosophy of
Sufficiency Economy” by Medhi Krong-
kaew, follow the link:

http://kyotoreview.cseas.kyoto-u.ac.jp/
issue/issues/article_292.html
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The price is right!

Making trade a fair game

HAVE YOU EVER WONDERED WHERE the
basic daily products you consume come
from? All we eat and drink doesn't neces-
sarily come from the same geographical
area. In a world almost totally absorbed
in capitalism it is always the case that

the cheapest option will be taken by

the buyer, given the presence of a vast
number of producers around the globe.
The supply chain between
producers and final consum-
ers, you and me, goes in such
a way that products are made
as cheap as possible in every
stage. This is done to get the
maximum profit possible. It is
a key component in the mod-
ern world, a motto if we need
to put it some way, ‘minimize
costs, and maximize profits’

Of course we all want to think
about how to reduce expendi-
tures given limited resources,
in this case money, and we
need to decide wisely how to
spend it. But is it just to pay

a low amount of money for
products which took months
to cultivate? Countless hours
of workmen effort and dedica-
tion are spent on collection
and separation of items to get
the best suitable for consump-
tion. High standards of quality
checks, tests against toxins,
which are bad for humans as
well as for the environment,
are done on these products

as well. All these methods,
tests and probes were used to catalogue
a product as ‘oK for us as to put it in our
plates.

People started to see the problem here.
They believe that the farmers are putting
a lot of effort into the whole process

and yet, they are getting a very low pay.
They have taken all the risk of losing the
whole year’s crop due to lack of water
(droughts), due to a lot of water (floods),
plagues, etc. Yet, in the end they are

getting just meager amount of money
to survive for the year and not making
an acceptable profit to improve their

working conditions, living standards and

machinery used to harvest.

Of course I am not talking about coun-
tries in the developed world or their
workmen which count on the help of
government aid in the form of subsidies.

The targets are farmers in the develop-
ing countries who are harassed, extorted
and threatened by intermediaries in the
supply chain who are not willing to spare
a single dime more for the products. Of
course in underdeveloped systems such
as the ones in the developing countries,
the farmers have very few alternatives
on how to sell their products. Even if
there is any alternative, in many regions
monopoly manipulations forbid these
farmers from even trying to sell their

products to someone else.

These sorry state of affairs brings in to the
picture organizations who can't stand this
and help these people sell their coffee,
grains, and other products in a just ex-
change of products for what they are re-
ally worth. There are several ways to help
people in the lowest part of the economic
scheme. Economic theory tell us that
agriculture is a very important
part of the whole national
economy of a developing
country with labor intensive
technologies. So in order to
make people in the country
side improve their living
conditions there are two ways
to help them out. One of them
is by charity and aid. This is a
good way to assist someone in
distress due to terrible condi-
tions, but it is not sustainable.
The second way is to provide
them with the necessary tools
to create economic value

and in this way to boost the
economy from the bottom of
the chain. This way they can
make money, they will create
direct and indirect jobs and

if managed in the right way it
can be built to last.

Fair trade is just a state-
ment, one worth to highlight,
which is only asking to pay to
the producers what is right.
Money to those who are sacri-
ficing themselves in the fields
for countless hours every day,
all year long, for us to enjoy fresh food.
This movement has understood that the
final consumer needs to see the products
being offered in any supermarket that we
frequently go to for shopping groceries.

Hopefully, even when these products are
a bit higher in price, you and me would
consume them. In the end, what you
should remember is that people are get-
ting paid for their effort. Which makes it
fair.
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MICHAEL MOORE
t

CAPITALISM:
A LOVE

The Mystery af Gﬂv})it

IN THIS INSPIR-
ING BOOK “THE
MyYSTERY OF CAPI-
TAL” Hernando
De Soto ponders
why Capitalism
triumphs in the
west and fails eve-
rywhere else. He
takes us on a tour
to various parts of
the world trying

to understand

the problems and

: why a selected few
were privileged to
engage in selected
trades and commercial activities, making
capitalism a private club termed as Bell
Jar in the book and leaving infuriated
billions standing out. To trace out the
solution De Soto introduces five myster-
ies of capital, each mystery covering a
part of the book and tries to elaborate on
flaws of political, legal and social systems
in underdeveloped countries.

The word “under developed” usually
brings an image of tens of millions of

people living near or below poverty line
in Asia, Africa and South America hav-
ing their crude labor as the only means
of survival. Further detail of this im-

age shows others living in comfort and
luxury exploiting the society. De Soto
contradicts with these picture stating it
as a false image after conducting, with
his team of researchers, a detailed study
of the extralegal and informal sectors of
several countries. He believes that people
in underdeveloped countries have tre-
mendous amount of wealth that enables
a flourishing economy and employment
opportunities. The problem he sees is that
proper legal titles and formal ownership
procedures are not followed in holding
properties. The inadequate documenta-
tion of these properties implies they can-
not be turned into capital that is tradable
outside the narrow circles where people
know and trust each other.

Why the wealth exists without legal
titles? To answer this he takes us to Egypt
where his team of researchers estimated
that the process of building a legal dwell-
ing in that country would require six to
eleven years and 77 bureaucratic proce-

Al

By Abu Bakar Siddiq

dures at thirty one agencies. This explains
why 4.7 million Egyptians have chosen to
build their dwellings extra legally.

The core of De Soto’s argument is that un-
der such informal systems a vast amount
of wealth exits as “dead capital” Normal
credit or lines of credit with real property
as a collateral is difficult to acquire. There
develop two market and legal orders in
these countries. One with formal and le-
gal order as a world under a “Bell Jar” and
those outside the jar in informal sector
with limited ability to develop. According
to De Soto, the west has developed legal
institutions and reforms over 200 years in
such a way that virtually every one lives
in this “Bell Jar” of secure property rights
and transparent financial markets to real-
ize the maximum potential of their assets.

He warns that if real system of market -
based property rights are not established
around the world, coming century may
rise up against capitalism, not because
capitalism will have failed but because it
will never have been fully implemented.

Hernando De Soto is the president of the
Institute of Liberty and Democracy.

Capitalism: a love story

Michael Moore needs no introduction. He is one of the most famous political agitators in the USA.
With this year’s Capitalism: A Love Story, he decided to deal with a crucial and overwhelming topic: the
economic crisis and more generally, the foundations of the economy in his country. Don’t be mislead,

« Vive la crise ! »

Le Nouvel Observateor

STORY

this movie is not about economics. It is about politics and society: how business and politics are linked,
how leaders manipulate people, and what kind of world we build. This is what Moore is good at: show-
ing inconsistencies between discourses and behaviors, and fighting for what he considers to be right.

However, we must weigh Moore’s words because he has the short-comings of his profession: he
knows a lot of rhetoric for having studied and practiced it, and knows how to use it very well. His
analysis is always too Manichean and illustrates very extreme examples where culprits have no mor-
al. We could quote the story of companies taking out life insurances on their employees without
their knowing. The scandals he chooses did happened, and serious breaches have to be denounced,
but the whole economic context is more complicated than his clear-cut battle of Good and Evil.

Despite this, what is beautiful in Moore’s work is that he is clearly and passionately on the peoples’ side,
thinking humanely. He is the defender of the weak, the one who thinks about the individuals behind
the machine and the figures. His analysis may be simplistic or demagogic in blaming the whole system,
but it questions our deep beliefs about life. Do we want wealth or welfare? What does profit mean? Can
the first world power afford to have half of its people starving? This in itself is an argument to watch the

movie and think ponder its arguments seriously. Does the economic model have to change and if so,
how? Capitalism: A Love Story effectively encourages us to engage in this debate and take a position.

By Laura Lugand
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Shadi Tayyebi

Making Fil

Even in the presence so much censor-
ship curtailing works of art in Iran, there
still come out some great movies and
impressive filmmakers. In this short
article I introduce the works of Kazem
Mollaie, an Iranian filmmaker with a
distinct skill in filmmaking.

Born in 1981 in Sabzevar he studied his
bachelor in Cinema Directing at Sooreh
university of Tehran. His talent comes in
many ways: a good experience in Writ-
ing, Photography, Theater and Movie
Industry as well as making TV programs
and Advertising commercials.

He has so far made short films such as
‘Minus, ‘Please stay away from the red
line] ‘Carmen Funebra, ‘Akbar for God
sake, don’t die before me’, “The wind

is blowing in the alley’, ‘From game to
the... that have garnered him some local
and international awards.

Filmmaking doesn’t come easy in Iran
with so much of censorship on the
theme of the films, prohibit-

ing any nudity, any critical

view of the political establish-
ment and the like. Kazem

has stayed on in the country
doing his movies even in the

face of such challenges and

keeps reflecting on the current
issues in his country.

His last short movie for
<« . 3 . .
2009,“Minus” is a 25 minute

weld of fiction and experiment that is
devoid of any distinct geography, lan-
guage or time . The events occur in a
razor producing company and a story of a
guy working there who has mind reading
capacities.

After getting over with the production
of ‘Minus’ Kazem said “I wish my movie
enters the best Festivals in the world” but
again states “Not all the best movies are
recognized in the A-level festivals”

Some of his achievements are:
- In September 2009, he participated

in the “7th and the Last Experimental
International Film Festival “fIEXiff” in

Australia.

- In November 2009, his latest movie,

Minus competed in the “26th Interna-

tional Short Film Festival” in Tehran, Iran

and achieved:

« The most candidates award (Cinema-

tography/Editing/Best film and lateral

sections)

« Recognition as the Best Experimental

film in the National & International com-

petition section

« Diploma of the Best Cinematography

« The “Short Film Magazine” award

« Candidate of “Cinema Writers & Critics

Society Award

« The Jury Prize & the best Sound

- the movie also featured in the “Festival
Internacional de Cortometrajes
Cusco” (Cusco International Short
Film Festival) in PERU and the
“48th Golden Knight Malta Inter-
national Short Film Festival” in
November 2009.

For more information about him
and his movies you can check his
website:

http://www.kazem-mollaie.com/

Arslan Aziz

Many Swedes had recommended I go and
watch an Ice Hockey game while I was in
Sweden. The local Jonkoping team, called
Husqvarna are pretty good and have won
the Swedish league in 2008. So on 3rd
Dec, I and a friend went to catch a game
at the local ice rink.

What was great to see was that the sta-
dium was packed by about 8ooo Swedes,
by my rough estimate. Kids, men, women,
the elderly and even several people with
physical disability all turned out in full
voice, heartily cheering and ‘ooh-aahing’
for their team.

It reminded me of the pathetic condi-
tion of sports in India, where apart from
Indian Premier League (cricket), no
domestic sport ever gets any spectators
(except from some parts in the east where
football has a fan following). In Sweden,
as in every other country in the west, the
sports infrastructure, the importance
given to it in everyoness life is such a stark
contrast to our ignored, neglected, poorly
paid athletes who have to struggle against
unhelpful bureaucracy and an indifferent
public. No wonder the Swedes are so fit.

I didn’t have much time to reflect on such
cultural differences as the scoring began
right from the start. Husqvarna, the home
team, and hence the one I was support-
ing raced to a 3-o lead before the first
period ended (3 periods in a game, which
I found weird).

Things started heating up (only figura-
tively) in the second quarter. Now ice
hockey is quite a physical game and body
checking an opponent even whén he is
without the puck is quite acceptable. So

is ramming someone into the bound-

ary wall or hitting them with the hockey
stick. So if you let loose a bunch of pow-
erful competitive men in protective gear
and hockey sticks then you are bound

to witness a few scuffles. Fast paced and
obviously intentional collisions were hap-
pening all over the place, with tempers
flaring as the players were swept away.
with sporting passion A few punches
were thrown and the referees had to come
skating in to separate the players quite a
few times.

Meanwhile the visiting team, Sodertalje
(don’t ask me how it’s pronounced)
scored a couple of goals. This was getting
tight and all the more reason for tempers
to start flying. You could see the effort
and commitment from players of both
teams and the crowd was cheering all the
way. Deep in the final period, Sodertilje
scored again to level the scores. We were
going into extra-time!

The extra-time in ice hockey follows

the golden goal format, with the team
scoring first winning the match. The at-
mosphere grew electric as the spectators
watched with baited breath to see who
would turn hero for the day by scoring
the winning goal. Husqvarna had plenty
of possession and was trying to break
down the tough defence. As a last-ditch
effort to win, they substituted their
goalie for an outfield player and went for
an all-or-nothing attack! Any mistake
now would give Sodertilje a chance to
shoot at an open goal and end the game.
But their gamble paid off and Husqvarna
scored the winning goal and the audi-
ence erupted in applause! Husqvarna 4,
Sodertilje 3!

After a thoroughly enjoyable couple of
hours at the game, I made my way back
through the first traffic jam I've encoun-
tered in Sweden. But I could see the grin
of victory on everyone’s faces and I was
sure no one was complaining.
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International Day Fall, Talinn Cruise, and parties!

Don't see your crew above? Just submit your own get-together i
mingle photos to us at junited.jsa@ihh.hj.se or log into JSA web
at www.jibsstudents.com.




WOULD YOU LIKE TO

MAKE A DIFFERENCE

Fairtrade already has made a difference for a lot of people
in developing countries.

Since May 2009, Jonkoping is a Fairtrade City. We are a
group within the Red Cross Association communicating the
idea of Fairtrade and which difference can be made.

We organize events, campaigns and seminars and get in
touch with local shops, cafés and restaurants.

HAVE A FAIRTRADE CUP OF COFFEE WITH US

Mnte'splatsen [Recl Er-:::s's 2nd hand EtDI'E], Tand'stmks
omradet, at 6.30 pm.

FIND OUT MORE

» about Fairtrade in Sweden:
www.rattvisemarkt.se

» about our group
on the web:

FAI RTRAD E http:/ /sites.google.com/site/rattvishande
RATTVISEMARKT or by sending us an email

rattvisjonkoping@gmail.com




